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SUMMARY

Seasoned general manager, entrepreneur and strategy consultant. Increasingly active as
Non Executive Director/Member of Advisory Board.

Competences: Principal Lecturer, Non Executive Director, General Management,
Strategy & Management Consulting, Board Room Consulting.

Areas of expertise: Corporate Governance and Board Effectiveness, Corporate strategy,
Sustainable Business Development, Leadership Development, Marketing &
Communication.

[ndustries: Oil & Gas, Utilities, Higher Education, Media & Advertising, Professional
Services.

OVERALL PROFESSIONAL EXPERIENCE

2018-now
Principal Lecturer at GISMA Business School Berlin, teaching Mergers & Acquisitions
at PG level.

2013-Now

Principal Lecturer London School of Business and Finance (LSBF), specialized in
Corporate Governance and Board Effectiveness, Mergers & Acquisitions,
Entrepreneurship & Business Development (EBD), Sustainable Business Development,
Current Issues in Oil, Gas and Energy, Strategic Marketing Management (SMM),
Integrated Marketing Communication (IMC), Digital Marketing Communication (DMC),
Internet Marketing Management (IMM), Luxury Brand Management (LBM), Public
relations Management (PRM), Strategic Sales Management (SSM), Project Management
and Leadership (PML).

2013-2018



ASSOCIATIONS

2009-2011
President of the Romanian Advertising Agency Association (UAPR)

2006-2012
Founding member and board member of the Netherlands-Romanian Chamber of
Commerce

EDUCATION

2015-2019

TIAS School of Management, University of Tilburg, The Netherlands

PhD in Corporate Governance and Board Effectiveness.

Working title: “Inside the black box of the board: Macro- and micro-level determinants
of board effectiveness in European listed enterprises. A comparative analysis of Romania
and the United Kingdom”.

1992 — 1993
Netherlands Institute for MBA Studies (NIMBAS) Utrecht / University of Bradford (UK)
Master of Business Administration

1999
Stanford Professional Publishing Course, Stanford California

1988
Netherlands Institute for International Relations “Clingendael”, The Hague

1987
University of Nijmegen
Master in Educational Theory

1979 — 1986

University of Nijmegen

Master in Modern History with minors in Management & Organization and International
Law

1973 -1979
Canisius College Nijmegen, B Grammar / A High School (Gymnasium)
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